
How to inform about other museums?

Portfolios: https:// madshaakansson.wordpress.com, https:// claudiadragos79.wordpress.com, www.setwo.dk/projekter.html, 
http://hanshvidberg.com/portfolio/ , http:// www.anastasiakeller.com/sider/projekter/semester-2.html

Group:  Anastasia Keller, Mads Håkansson, Jacob 
Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

https://madshaakansson.wordpress.com/
https://claudiadragos79.wordpress.com/
http://www.setwo.dk/projekter.html
http://www.anastasiakeller.com/sider/projekter/semester-2.html


National Museum Ʌs target groups : which one to choose? 

Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 



Benefit:  Visit rate VS. Tourist statistics

Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 



Benefits for the museum:

Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

ÅIncreasedvisit rate

ÅIncreasedsales (cafe and shop)

ÅBetter reputation

ÅMore firms renting facilities

ÅSubsidiesfrom the state



Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

ÅTourist: Danish or foreign

ÅLimited time of stay

ÅHas money to spend

ÅLimited access to internet

ÅMany alternatives

Need: Who is the customer? 

Experience-seeker



Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

Need: What the customer wants ?

ÅEasily available information

ÅNice and functional facilities

ÅPlaces to buy food and souvenirs

ÅGood service

ÅGuidance around opportunities

Good experience



Need: Customer profile

Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

- 25years old 

- from Hungary

- student at CPHBusiness, Lyngby

- part-time job in Copenhagen

- wantsto find out about the VictorianHome

- would buy coffee and cake in the café and souvenirs for the family

Barbara



Approach: Customer journey

Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

2 min

3 min

5 min

2 min

3 min

5 min

Total inquiry 
time:  20 min



Approach: Solutions

Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

Brochures

Information
stand

Better website



Approach: Customer journey improved

Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

2 min

3 min

Total inquiry 
time:  5 min

3 ς5 min



Approach: Museums by location



Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 

Approach: Brochure for Copenhagen



Approach: Brochure for Copenhagen

Group:  Anastasia Keller, Mads Håkansson, Jacob Wolthers, Claudia Dragos, Hans Hvidberg-Hansen 


