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How to inform about other museums?

Group: AnastasiKeller, Mads Hakanssodacob

Portfolios: https:// madshaakansson.wordpress.coimttps:// claudiadragos79.wordpress.comww.setwo.dk/projekter.htm)

Wolthers, Claudi®ragos Hans Hvidberglansen

http://hanshvidberg.comportfolio/, http:// www.anastasiakeller.com/sider/projekter/semest@rhtml


https://madshaakansson.wordpress.com/
https://claudiadragos79.wordpress.com/
http://www.setwo.dk/projekter.html
http://www.anastasiakeller.com/sider/projekter/semester-2.html

National Museum of Denmark

National Museum A®rget groups : which one to choose?

BES@GSPROFILER
Danske bespgende over 14 ar

10 0/0 OPLADER

Bespger museet for at fa ny enc

og finde ro og tid til fordybelse

Udvikling 2012-2013 ...covemiuarrnnns +5 0/0
Danske museer (2013) ..iiiinininnins 15 0/0
Kulturhistoriske museer [2013] .... 1 0 0/0

15 0/0 FAGLIGT INTERESSERET

Besoger museet pga. en specifik faglig
interesse og forholder sig kritisk

VAERT 7 0/0
Besgger museet for at skabe en god op

se for dem, vaerten er sammen med

Udvikling 2012-2013 vovveccccccrscsnencs O Y0 +2 %
Danske MUseer (2013] ...o..covoevsseusesns 14 % 14 %
Kulturhistoriske museer (2013] ........... 13 0/0 . 1 8 0/73

21 0/0 OPLEVELSESJAGER

Beseger museet for at opleve og kon-
centrere sig om det mest igjnefaldende

VEDHZNG 8 0/0

Besoger museet, som ledsager til en,
der ensker at besege stedet

UVIKUNG 2012-2013 ..cooveneeemsessrmssesnne 0%

Udvikling 2012-2013 .....covvversnrrssrressnns
Danske r2013) 23 % Danske 12013)
Kulturhistoriske museer (2013) ........... 24 %) Kulturhistoriske museer (2013]

Group: AnastasiKeller, Mads HakanssodacobWolthers, Claudi®ragos Hans Hvidbertiansen



National Museum of Denmark

Benefit: Visit rate VS. Tourist statistics

Overnight stay
by time.
The last twelve months, World outside Denmark, All Denmark, Hotels. (Humber)
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Sowme: Statistics Demmark

BES@GSTAL TILFREDSHED MARKEDSANDEL

127.727 51% 8,4 +0,5 11%

Besogende i 2013 Vakst 2012-2013 Skala fra 1-10 Stigning 2012-2013 af alle besogende pa
ki, skoleele turlster v

lecentergmst . .
; ' kulturhistoriske museer

Group: Anastasi&eller, Mads HakanssodacobWolthers, Claudi®ragos Hans Hvidbergiansen



National Museum of Denmark

Benefits for the museum:

Alncreasedsisit rate
Alncreasedsales (cafe and shop)
ABetterreputation

AMore firms renting facilities

AQubsidiesfrom the state

N

Group: Anastasi&eller, Mads HakanssodacobWolthers, Claudi®ragos Hans Hvidbergiansen



@ National Museum of Denmark

Need: Who Is the customer?

A Tourist: Danish or foreign

A Limited time of stay
A Has money to spend

A Limited access tmternet

A Many alternatives

N

Group: Anastasi&eller, Mads HakanssodacobWolthers, Claudi®ragos Hans Hvidbergiansen



@ National Museum of Denmark M

Need: What the customer wants ?

A Easily available information

A Nice and functional facilities
A Places to buy food and souvenirs
A Good service

A Guidance around opportunities

Group: Anastasi&eller, Mads HakanssodacobWolthers, Claudi®ragos Hans Hvidbergiansen



National Museum of Denmark M

Barbara

Need: Customer profile

- 25years old

- from Hungary

- student atCPHBusineskyngby

- part-time job in Copenhagen

- wantsto find outaboutthe VictorianHome

- would buy coffee and cake in the café and souvenirs for the family

Group: Anastasi&eller, Mads HakanssodacobWolthers, Claudi®ragos Hans Hvidbergiansen



@ National Museum of Denmark

Approach: Customer journey
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National Museum of Denmark

Approach: Solutions

Entrance

L

Reception
h \U'_' T
Brochures N

N [ —

Information
stand

Better website

— —— ==/ =

Group: AnastasiKeller, Mads HakanssodacobWolthers, Claudi®ragos Hans Hvidbertansen



@ National Museum of Denmark

Approach: Customer journey improved

Ennance

T

L#

Reception

@ 3min

—1 —— ==/ =

3c5m|n

Souvenir
shop

N

Group: Anastasi&eller, Mads HakanssodacobWolthers, Claudi®ragos Hans Hvidbergiansen



@ National Museum of Denmark M

Approach: Museums by location
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National Museum of Denmark

Approach: Brochure for Copenhagen
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Group: Anastasi&Keller, Mads HakanssodacobWolthers, Claudi®ragos Hans Hvidbergansen



Approach: Brochure for Copenhagen

Group: Anastasieller, Mads HakanssodacobWolthers, Claudi®ragos Hans Hvidbergiansen



